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“Saving the planet is 
now a communications 
challenge.”

David Attenborough
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     Challenge
Accepted

Welcome to our 
2020 impact report. 

Ready to dive in?
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OUR MISSION

We are a non-profit global network 
driving action and awareness of our 
climate and ecological emergency. 
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It’s both comforting and inspiring knowing there’s a 
community of creatives out there who share the same 

drive to do something for our planet and its people. 
The climate crisis can feel at times so huge, it 

becomes overwhelming, but C4C has provided a 
tangible way for people like me, with creative skills 

to contribute and drive change.

 
Jess Reynolds 

Regenerate Now Creative Producer
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The past year was without a doubt transformational 
for all of us. In the wake of the pandemic Creatives 
for Climate transformed  from a local Amsterdam 
based initiative into a global digital community 
platform. 

During lockdown Creatives for Climate grew 
exponentially answering the demand for a platform 
that allows creatives to ACT on the climate 
emergency. The free-ed up time made our creative 
community hungry for knowledge and purpose, 
resulting in these amazing projects and campaigns.

Lucy von Sturmer
Initiator

Zoë van Horenzeggen
Creative Strategist

     Letter from 
Leadership
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A just and sustainable future calls 
for collective action and a 

solutions-based mindset. Social 
and environmental impact go 

hand in hand. 

     How we create impact
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     Our Approach

(Hosting summits and online 
events for knowledge-sharing 

between experts and community)

(Enabling meaningful conversations 
and connections, online and offline)

(Translating communications requests 
from environmental organizations into 

actionable briefs, and sharing them with 
our network of 800+ global creatives)
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     From our Grassroots 
to Today
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“We can’t meaningfully proceed 
with healing, with restoration, 
without re-story-ation.”

Robin Wall Kimmerer
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The city counsel of Auckland - New Zealand’s largest city - was about to sign up for a 
long-term commitment using Glyphosate and other toxic chemicals as a weed killer 
in the streets putting the ecosystem and children’s health at risk. C4C supported the 
local grassroots organisation For the Love of Bees, to bring the toxic injustice to  light. 
We called out to the creative community for posters.

     Banning Toxins from 
the Streets
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Weeks
We called out to our creative community with a rush job: 
the protest was in 2 weeks. 
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Creatives
C4C community members were inspired to make protest posters 
for a local community on the other side of the world. 

18 

Posters
The executions arrived in record time and were distributed to the 
Auckland protesters by For The Love Of Bees! 

Stories of Impact on the Ground: For the Love of Bees
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It was heartening to see the amazing response from creatives around the globe. 
The creative work hung all over the city, on billboards and in the hands of the activists 
on the streets. The intervention led to the immediate withdrawal of the plan from all 
the Local Board agendas, keeping the streets of Auckland toxin free!

     Creativity 
in Action

Stories of Impact on the Ground: For the Love of Bees



A historical win! The City of Amsterdam will be the first to ban fossil fuel ads from its 
public domain. A little over a year ago, the activist organization, Fossil Free NL, started 
a citizens’ petition to rid Amsterdam’s out-of-home advertising spaces from insidious 
greenwashing campaigns by fossil fuel companies. 

They asked us to support them with creative executions to make the message hit 
home. It was the first big project we got behind as C4C, and the energy and 
determination to use creativity for good was palpable on our Zoom briefing session. 
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     Supporting Fossil 
Free Advertising

Stories of Impact on the Ground: Fossil Free NL
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GroenLinks presented their Fossil Free Advertising manifesto at our Summit in January 
as a rousing call to action. And finally, on 18 December, after a letter from 51 local 
organizations and the widely supported Fossilvrij Reclame initiative, the municipality  
passed a motion to enact the ban. This marks the first political step towards a 
nationwide ban on fossil fuel advertising!

     Creativity 
in Action

Stories of Impact on the Ground: Fossil Free NL



Regenerate Now is a vision and umbrella campaign changing the horticulture 
sector. The initiative shares instagram stories and online masterclasses for 
farmers, the general public, policy and other decision makers. C4C assisted For 
the Love of Bees, the organizational initiator of Regenerate Now with these 
learning together initiatives. 

We co-created C4C’s first ever learning event on the power and importance of 
soil regeneration and regenerative agriculture. And we brought together a 
creative team to develop RegenerEAT: a branded guide helping consumers 
identify and choose regeneratively grown food.
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     Sharing Knowledge on the
Regenerative Revolution

Stories of Impact on the Ground: Regenerate Now



Hemp is a sturdy plant that serves as a renewable alternative for plastic and 
textile products. Social enterprise, Hemp the Climate, is on a mission to replace 
harmful fossil fuels and mountains of plastic with green fields of hemp. 

We were thrilled to support their vision of a regenerative world this year - our 
creatives built their brand strategy and we found them a dedicated team.
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     Positioning Hemp as 
the Future of Fiber

Stories of Impact on the Ground: Hemp the Climate



Non-profit organization Grond van Bestaan seeks to create a circular economy by enkindling new 
ways of ownership: reclaiming land for the commons. The commons are living social systems 
where people can self-organize to solve their shared challenges and care for shared land. 

It’s all about taking money and power out of land and replacing it with collaboration! This year, we 
were proud to provide Grond van Bestaan with a new brand identity and communications 
strategy.
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     Working towards a Dutch 
Community Land Trust

Stories of Impact on the Ground: Grond van Bestaan
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                  “You have to act as 
if it were possible to radically 
transform the world. And you 
have to do it all the time.”

Angela Davis



     Our Vision 
for 2021

What we have achieved, on zero funding and volunteer 
contributions and support alone, is incredible.  

After two years of shared enthusiasm coordinating creative 
campaigns and projects, we have learned that our greatest 
contribution to building a regenerative future lies in knowledge 
exchange and community building. 

This year, we will continue to inform, invite and initiate driving 
action and awareness of our climate and ecological emergency 
as a womxn-led organization with an intersectional approach. 
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         Overview of
2021 Program



     
2021 

As a volunteer creative network, consisting of 
2000+ creatives in less than two years, and 
contributing to two instances of policy change, it 
is clear that our role in a changing society is 
growing. 

In 2021, we will continue to grow our global 
impact, while working to formalize our efforts. 
Watch this space, and reach out if you would like 
to be a part of this movement. 

Sign up: www.creativesforclimate.co

Reach out: 

creativesforclimate@thehumblebrag.co

http://www.creativesforclimate.co


Melissa Mbugua,
Co-Founder at Africa Podfest.

Angela Natividad,
Journalist, Co-founder and 

Chair of Hurrah. (French Agency)

Tessa Wernink,
Business For Good,

Former Founder of Fairphone.
Chair of Creatives for Climate Foundation.

Tim Polaszek,
Biologist and Environmental 

Strategist.

Candace Hetchler,
Civil Society consultant and Treasurer / 
fundraiser for the Creative for Climate 

Foundation.

      
Advisors

Alex Weller
Marketing Director EU at Patagonia

Danny Tawiah,
Digital Brand Consultant, Former 
VP Digital Brand Innovation: Nike Sarah Smuts-Kennedy,

 For the Love of Bees

Samuel Gosschalk, 
Greenpeace



Anna Riley-Shepard
Impact & Communications 

Strategist

Mareka Stake
Copywriter & Designer

Barbara Alcada
Designer

Fernanda Gonzalez Morales
Content & Community

Platform Strategist

     2020 Core
Team Teresa Santos

Instagram & Content 
Strategist

Alex Heringa 
Brief Strategist

Tasmin Vosloo
Brief Strategist



     Partners &
Collaborators
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      We are Creatives 
for Climate. 2021, 
here we come.

Want to join us? Get in touch. 
creativesforclimate@thehumblebrag.co
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     Numbers at
a Glance

Creative Leaders
Brought together at the Summit - which garnered over 
400 RSVPs

140. 

Agencies
Including the ADCN declared a climate emergency after the 
Summit and committed to join Create & Strike and The 
Creative Climate Disclosure 

22. 

11. Creative Briefs
Sent to the C4C community in collaboration with environmental 
science & activist groups

31. 
Professionals
Volunteering their time as the C4C core members running the 
initiative

Creative Executions
Returned from the C4C community to drive change200. 
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